
 

 

Job Title: Chief Marketing Officer  
 

 
Country: Botswana 
 

Location (city): Gaborone 
 

Job description:  

 

Missions 

Develop the B2C and B2B marketing strategy in coordination with the other directions,                         
Define and pilot the associated marketing plans, 
Ensure competition knowledge, analysis  and monitor the evolution of technologies, products and 
services, 
Launch and pilot all surveys (markets, customers, economics, ...) needed for the development of the 
activity, 
Participate in the choice of product launch, define the mix, define the launch strategy, 
Lead operational marketing: communication, relationship marketing, trade marketing, 
Define and monitor the budget,  
Management of marketing teams. 
 

 

Main activities 

Develop market knowledge; customers and competition, technological developments, 

Develop a market strategy for:  
     1 -   acquisition of profitable clients, 
     2 -  development of usage, 

     3 - Retention of the most profitable and high potential customers, 
     4 -  introduction of new products, services and activities. 
 
Design and coordinate all marketing projects, development and launch of offers, retention and 
improvement of customer relationship, 

Define and manage communication actions (launching of products and services, promotion of sales, 
etc.) according to the objectives, 

Define and pilot the loyalty program and development of usage, 

Work continuously with other departments including distribution and customer service to ensure 
overall consistency, 
 
Define needs (Budget, Human Resources, Process, Information System) for each project / project 
implementation, 
 
Monitor the results and impacts of actions undertaken,  
 
Identify and carry out the corrective actions. 
 



 

 

Know-how 

Capacity of management in multicultural situation, 

Capacity of organization and prioritization,  

Capacity of analysis and synthesis, 

Sense of creativity and innovation, 

Being strength of proposals, 

Control of the reporting. 
 
 

Social skills 

Capacity to evolve in a hypercompetitive market, 

Strength of conviction, 

Opening on the outside,  

Relational capacity,  

Team spirit, 

 Autonomy,  

Capacities to communicate and to exchange with varied interlocutors, 

Sense of initiative, 

Capacity of adaptation,  

Sense of the management in an intercultural context (adapted and respectful management of the 
local context) Irreproachable social and public behavior (social exposure as member of the Executive 
Committee of one of the most important local companies) 

  
 


